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Total Influencers

Geolocation

55 Urban India




Profile Visits

982

| Saves

226

Shares



Target Audience

\ 21 - 45 years

Influencer Type

Lifestyle, General |
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- Likes : Comment

- 8.94:1

Qe Gender Ratio

~  100F : OM

Performance Score
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- » Cost Per Content
a INR 500
Cost Per Like
"é INR 9.82

Cost Per Comment

' | INR87.91
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' CostPerMile

»  INR68.44
360

Cost Per View

INRO.06 =)

®@—_ . Cost Per Influencer

£% 1,000
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People trust people, no

Make thousands of people tal
about your brand online, using
Al.

Get in touch.



